[image: ]Basic Reframing Concepts
This document is a reference tool to support framers in applying evidence-based reframing concepts when communicating aging and disability content, orally or in written form.
Keep it handy and practice, practice, practice.
Source: National Center to Reframe Aging; adapted for Wisconsin.
Concept 1: Us versus them
Avoid: 
· Holding a mindset of older adults and people with disabilities as “other”
· Words such as “them” and “their”
Promote:
· We are all aging. 
· Aging and disability are experiences that connect us all.
· Disability is a natural part of human existence. Some people are born with disabilities, and most others will experience disabilities at some point through injuries, illness, or chronic conditions.
Example:  The 2026 Older American’s Month Proclamation
	Pre-framing:
	Post-framing:

	WHEREAS; whether by serving as caregivers for family and community members in need, by volunteering in their local communities, or by providing leadership and knowledge to future generations, older adults make countless contributions to the state;
	WHEREAS; whether by serving as caregivers for family, neighbors and friends, by volunteering in our local communities, or by providing leadership and knowledge to future generations, older people make countless contributions to the state;


Concept 2: Vulnerability
Avoid: 
· The term “elderly” or “senior” invokes frailty and burden in the minds of the public.
· Assuming disability equals vulnerability or “in need of help”.
Promote:
· We are all interdependent throughout life and need a variety of support to live and thrive.
· As we age, we build momentum through our unique experiences and ongoing learning.
Example: The Wisconsin Aging Advocacy Network (WAAN) Elder Abuse Issue Brief
	Pre-framing: 
	Post-framing:

	A modest investment in continuation funding for these important programs will put Wisconsin in a better position to address the growing problem of elder abuse and will save taxpayers countless dollars on investigation, health care costs, and resources that could support other victims. 
	A modest investment in grant resources will help engage additional partners and strengthen the systems that support us all to age with security, dignity, and choice.




Concept 3: Individualism
Avoid: 
· The belief that individuals are solely responsible for their condition.
· “They should have saved, exercised, planned better.”
Promote:
· Collective responsibility: remind the audience that what surrounds us shapes us.
Example: 2026 theme of Older American’s Month
	Pre-framing:  
	Post-framing:

	Focuses on prevention, wellness, and personal responsibility as cornerstones of healthy aging. It encourages taking an active role in managing your own health, advocating for yourself, accessing preventive care, and making informed decisions that support independence. 
	Focuses on our well-being as we age. We continue to create age and disability friendly systems that promote everyone’s capacity to access preventive care and make informed decisions to effectively advocate for our own health and that of others.


Concept 4: Fatalism
Avoid: 
· Starting with the problem and amplifying the dire nature of the problem. These statements often overwhelm and reduce audience action.
Promote:
· Solutions. We can do hard things! We are hard-working, innovative people. We have solved problems before, and we will solve problems again!
Example: Home-delivered meals communication
	Pre-framing:  
	Post-framing:

	Why a Waitlist for Home-Delivered Meals Is Being Implemented: Every day, older adults in our community depend on Home-Delivered Meals (HDMs) for nourishment, daily safety checks, and the reassurance that someone cares. These meals are often a lifeline that helps older adults remain healthy and independent in their own homes. Unfortunately, the need for meals has grown faster than available funding. Despite federal support through the Older Americans Act, combined with state, local, and participant contributions, the resources simply don’t stretch far enough to serve everyone who qualifies.
	Fully Funding Home-Delivered Meals Matters: We all want to age with dignity and a sense of agency. Food is a basic human need and a social connector. Local agencies have been delivering meals for over 50 years. These meals are one of the most effective, community-based prevention strategies available for Wisconsinites, age 60 and older to age in place. Every day, home-delivered meals (HDMs) provide aging parents, grandparents, veterans, neighbors, and caregivers nourishment, social interaction, and essential safety checks. These meals are a lifeline for remaining healthy and independent in our own homes as we age.
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